Absztrakt

A plakatot a polgarosodas és az ipari fejlédeés hivta életre. Az Uj litograf nyom-
datechnika megjelenéseével nagymeéretl, nagy peldanyszamu, olcso plakatok
valtak eldallithatova. Visszatekintve azt latjuk, hogy a plakatokra hatassal voltak
a tarsadalomban fellépd kereskedelmi, kulturalis s politikai tendenciak, és eze-
ket a plakatok pontosan tukrozték. Az egykor kialakult zart rendszer, amelyben
az intézmények szamara hivatasos muvészek készitettek eldre meghatarozott
helyre szant, adott formatumu plakatokat, az ezredforduldra felbomlott.
Ebben a megvaltozott idbszakban kezdtem a plakatos muaveszpalyamat,
és ismertem meg a DOPP csoportot. Lelkesedésem és a plakat iranti elkod-
telezettségem hamar taptalajra talalt ebben a kdzegben. A Magyar Plakat
Tarsasag tagjaként vegzett k6zds munka eredményeként bekapcsolodtam
abba a folyamatba, amely a plakatos gondolkodast volt hivatott megmenteni
abban a vildgban, ahol az informacié megallithatatlanul 6mlik az emberekre,
ahol megjelentek sokkal gyorsabban kommunikald mediumok is a plakatnal.
A plakatok publikalasa a vilaghalo, a kozdsségi média valamint a technoldgiai
fejlédeés rohamos térnyeréseével lényegesen leegyszerisodott. A tervezdesz-
kdzok, a szamitogep és a grafikai programok mindenki szamara kdnnyen
hozzaférnetbek lettek, igy barki megalkothatja az Uzenetét. Az MPT altal szer-
vezett PosterFest és mas plakatkiallitadsok, esemeények, valamint a nemzet-
kozi biennalek eredményei egyértelmien azt mutatjak, hogy a plakat olyan
kifejezési formava valt, amely egyszerre egyéni és kollektiv Uzenetekkel is bir.
Amiazonban nem valtozott, az a plakat tukorszerepe. nem passzivan tukrozi
a valosagot, hanem annak aktiv kommentarja. A kortars plakat kdzvetlenul
és azonnal reagal a vilag torténéseire, a tavolsag a felado és a fogadod kozott
eltint. Az ,Uj" plakat Uzenete lehet érzelmes, provokativ valamint hangos, ami
melyen gyokerezik a kommunikacio €s a megértes iranti emberi igényben.
A tobmegkommunikacio koraban, ahol a befogado turelme nem végtelen,
a plakat tomor, gyors és szimbolikus kommunikacioja tokéletesen alkalmas
a figyelem megragadasara. Sokan temették a plakatot sokféleképpen, de az
kdszoni szépen, jol van, a reneszanszat €li, ma mar bizonyiték, hogy mennyi
mindent el lehet mondani a kép, a metafora és a redukcio segitségével.



Abstract

The birth of the poster was triggered by urbanization and industrial develop-
ment. The new lithographic printing technigue made it possible to produce
posters in large sizes, in large numbers and at low cost. Looking back, we see
that posters were influenced by commercial, cultural and political trends in
society, and accurately reflected them. The once closed system of professi-
onal artists producing posters for institutions in a predetermined format and
for a predetermined place was broken down by the turn of the millennium.

It was in this changed period that | started my career as a ,poster” artist
and became acquainted with the DOPP group.. My enthusiasm and commit-
ment to posters quickly caught their attention. Through collaborative work,
as a member of the Hungarian Poster Association | became involved in the
process of rescuing ,poster thinking” in a world where information flows uns-
toppably and where media that communicate much faster than posters have
emerged. The publication of posters has been significantly simplified with the
rapid spread of the internet, social media, and technological advancements.
Design tools, computers, and graphic software have become easily accessible
to everyone, allowing anyone to create their own message. The results of the
PosterFest and other poster exhibitions and events organised by Hungarian
Poster Association, as well as international biennials, clearly show that the
poster has become a form of expression that is both individual and collective.

What has not changed is the role of the poster as a mirror, the poster
doesn't passively reflect reality, but actively comments on it. The contempo-
rary poster reacts directly and immediately to what is happening in the world,
the distance between sender and receiver has disappeared. The message of
the ,new’ poster can be emotional, provocative and loud, all deeply rooted in
the human need to communicate and understand. In an age of mass com-
munication, where the recipient’s patience is not infinite, the poster's concise,
rapid and symbolic communication is the perfect way to capture attention.

The poster has been declared dead in many ways by many people, but it
is doing just fine, living through its renaissance, now serving as proof of how
much can be said through image, metaphor and reduction.
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